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So, you’re creative. You want 
a job. You need a CV. 
Traditionally a CV was a piece of paper used to 

highlight your grades and achievements in order to 

get yourself a job. 

Not anymore. You need to sell yourself as a package 

by combining the traditional content housed in a CV 

So, you’re creative. 
You want a job. You need a CV. 

Traditionally a CV was a piece of paper used to highlight your grades and achievements in 

order to get yourself a job. 

Not anymore. You need to sell yourself as a package by combining the traditional content 

housed in a CV with your portfolio, online presence and personality. This document is 

designed to give you a few pointers to start you o� in the right direction.
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Every package needs a brand - 
but what should it contain?
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You might not need all of these elements but the most important thing to remember is consistency. 
Ensure everything you produce reflects your brand.

COLOURS

FONTS

UNIQUE SELLING POINT

A STYLE
PERSONALITY

TAG LINE

NAME

GOALS

VALUES

VOICE

LOGO
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Where do you want to work?

Target who you want 
to work for
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Do you want to stay where you are at the moment? 

Move city? Go to the big smoke? Move country?

You might not have the choice and may need to go 

where the work is but you should consider a few 

factors when deciding where you want to work. 

Who are you going to approach? People advertising a position or just 

companies that you want to work for? Don’t be afraid to approach a 

company even if they aren’t advertising positions. If you impress with 

a creative application and put yourself forward as a valuable 

candidate they may take you on. 

Even if they don’t o�er you something right away you could be 

contacted in the future because you made a lasting impression with 

your CV.   

It makes people feel that little bit special if they get something that 

has been tailor made for them. Take some time to get to know 

potential employers. Employing a new member of sta� is a 5 figure 

investment so the least you can do is find out about the company, 

their work and how they operate.

Find out who is responsible for recruitment or who you will potentially 

be working for and target your application to them personally. You 

want to ensure that every correspondence you have with them is an 

enjoyable and memorable experience. 

Make it personal

Seek out companies that you want to work for and stalk them on social media so see what they’re up. Get 
some insight into who they are and work out how you make your CV personal to them.

Are there many jobs in my sector?

What’s the competition like?

How much does it cost to live there?

How does the lifestyle vary?

How easy is it to get a work permit?
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There are a lot of creative advertising and social media campaigns kicking about online, have a look around 
to get some inspiration (places like dribbble and behance are great).
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You need to get yourself noticed. 

Create a CV or application that 

sells your skills, experience and 

personality.

Will you use digital, print, physical 

objects or something else to deliver 

your application?

How will you mould the experience 

of opening/reading/replying?

How will you display your portfolio?

Could you integrate social media?

What are your 
online networks saying about you?

As I said before you should no longer think of a CV as a 2 

page document, you should be selling yourself as a 

package. Everyone has a digital persona created from all 

the social networking sites they are part of. When applying 

for a job you need to consolidate all these online elements 

to be consistent with your brand and reflect your 

personality. 

You need to use your online presence to your advantage, 

whether that means integrating your portfolio or using it to 

grab an employers attention. Social media is content rich 

and a massively powerful marketing tool; consider how you 

could use it e�ectively.  

100
What could an employer learn about you 
from your last 100 tweets?
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Start early. Think about how many people are going to be applying for jobs after graduation. 
Get ahead of the game.
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Don’t be afraid of rejection
It’s definitely not easy getting a hold of a job so don’t be too disheartened if 

you don’t get one first time. Just pick yourself up and keep looking for another 

opportunity. 

You may have to apply for several jobs before you find the right one, so think 

about how you can make your application scalable to use the same approach 

over several applications.

Draw the line

There is an abundance of tools out there to help you sell yourself to an 

employer, but within your digital presence you need to find a line between 

personal and professional. Personal content should be restricted so that only 

people you approve can view it. Professional content must represent you in a 

positive light and be able to be read by anyone, especially a potential 

employer. 

It is becoming ever more di�cult to create a divide as networks such as 

facebook have channels for both personal and professional but you MUST 

decide where to draw the line. Once you’ve decided, sort out  the privacy 

settings of the personal ones and review all the content that is available on 

your professional ones.

Hire a detective

Once you have completed the steps above, you need to 

find yourself a detective. This can be pretty much 

anyone that knows how to use google.

This works best in pairs so you both get a shot at doing 

some detective work. The idea is to set an hour aside 

and both go and dig up as much dirt on each other as 

you can. The aim is to find any content that you would 

not want a potential employer to find.

Write up your findings and present them to each other 

at the end of the hour. You may be amazed at how much 

the internet knows about you.  



Be memorable without coming across cheesy or clichéd but above all make it 
fun for yourself and the potential employer.

Create a brand for yourself that 
reflects your personality and skills.

 
Consider your entire digital presence and consolidate 
it into one simple manageable entity that is 
attractive to employers.  

Think about where you want to work and who you 
want to work for. Do your research on the places and 
the people you are applying to.

You will spend half your time in your place of 
employment so do the ground work beforehand. 

Review all the content you have created online
and decide whether or not it is suitable for a 
potential employer.

Get someone to find all drunken pictures of you on 
the internet. Get rid of them. Or at least hide them.
 

Above all else do something creative, interesting, 
engaging and e�ective. 
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Halfway through my Master of Design post-grad, I decided I wanted to work for 

a web design agency in Scotland after graduation. 

So I crafted a plan: brand myself and create a campaign to get a job. I based 

the campaign around a countdown timer that ended on the day of my 

graduation. I created branded mugs and customised business cards. I then 

went in search of companies I wanted to work for.

To start my campaign I made up boxes containing a mug (a memorable item, 

that even if I didn’t get the job, I hoped would still be used within the o�ce), a 

business card with the words ‘the countdown has begun’, a URL and a 

password. I sent the first box out on a Thursday with next day delivery to 

ensure that it was received on the Friday morning, the day that people are 

likely to be in the best mood.

Here’s the page that the URL 

took you to. Showing the 

countdown timer. 

Once you clicked you were 

taken through to the 

password entry screen. 
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Success!

After login

At this point the whole 

campaign becomes clear and 

it is revealed that I am 

applying for a job. This 

screen contains my cover 

letter, photo, company logo, 

mini countdown timer and 

links to all my further 

information ie. CV, folio, 

twitter, blog and contact 

details.

I carried the campaign style through all 

of my materials including the CV 

document opposite. Again I tried to 

make this as engaging as possible using 

graphs and charts to make the 

information visually interesting and 

easier to digest. 

The campaign turned out to be a total 

success. I sent out my first box to the 

creative director at Equator, got an 

email reply within half an hour of receipt 

of the box and an invite to come for an 

interview. A few weeks later and after a 

second interview I got the job! Oh, and 

the mug is still there. 
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There’s a whole load more guides available so 

if you fancy some more awesomeness head on 

over to 

http://madebyslurpp.com/treats


